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A breath of fresh air has blown into the South African
apple world with the establishment of the South African
KIKU® partner grouping, a joint effort between five local
exporters to promote and export the KIKU® range.
KIKU® partners in the southern and northern
hemisphere will ensure that only apples conforming to
specific internal and external quality standards will be
packed and promoted under the trademark.

Further impetus is given to this venture with the news
that KIKU® will also be sold on the local market. The five
exporters involved are Dutoit Group (Pty) Ltd,
Fruitways (Pty) Ltd, Colors Fruit SA (Pty) Ltd, Tru-Cape
Fruit Marketing and Capespan Exports.

From left to right : Kobus Meiring — Tru-Cape, Liza Matthews — TopFruit,
Thomas Mouton — Colors, Peter Allderman — TopFruit, Stephen Brink — Capespan,
Chris Moodie — Fruitways, Gysbert du Toit — Dutoit Group

The driving force behind the collaboration is the desire
by all the parties involved to be part of an effort to
promote superior tasting quality fruit. The initiative to
promote fresh produce will have a positive effect on the
returns to the growers. The five partners have agreed to
ensure that quality is maintained, service is of the
highest order, and that all promotions enhance grower
value. All the partners will cooperate in the market,
working together to guarantee a year round supply. The
role of TopFruit® will primarily be administrative by
nature, collating all the export shipments, reporting on
the figures to the exporters, local marketing, and
running the company that is formed for KIKU® SA.

The challenge is to promote planting of the variety
among growers in all South African production regions,
with KIKU® partners assisting growers to plant this
variety over the next four to five years. Information on
the variety will be transferred at field days and at
various grower club meetings.

KIKU® general manager Dr Jirgen Braun said, “We're
really excited about our collaboration.” According to
Capespan Exports commercial manager Stephen Brink,
using the KIKU® trademark to distinguish a superior
product is a secure way of achieving a premium market
price, resulting in a higher net farm producer income.

www.kiku-apple.com




